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Research

Proposal

A research proposal
should tell a story
about what you i c
going to 7'o in your
research project

AUt nc4he
Y enere! arec O study
“ithin whict. your
- ~search falls.

It should
demonstrate the
originality of your
proposed research.

It sets out the
central issues or
questions that you
Intend to address.

It should identify
your current state of
knowledge and any
recent debates on
the topic.



Theme ‘the impact of digital technology on
business activity’

Title/Objective/Research questie\@

The range of topics could cover the following:

 The stages that organisations have to go thr

 The challenges of integrating emerging tec

 The implications of digital technology
enterprises)

e E-commerce and how it driv

* Engaging with stakeholders

italMransformation
within organisations
small and medium size

ines SS

ro echnology.




What should your Research Proposal juclude?

1. Atitle —this is just tentative and can be revised over the course of your research

2. Anabstract — a concise statement of your intended research

3. Context - a brief overview of the general area of study within which your propo afeh falls, summarising the current
state of knowledge and recent debates on the topic

4. Research questions - central aims and questions that will guide yo

5.  Research methods - outline of how you are going to conduct your
archives, field work or interviews

example, visiting particular libraries or

6. Research significance - demonstrate the origin search
7. A bibliography.

Crucially, it is also an opportunity for you to com
about the impact your project can achieve.

assion for the subject area and to make a persuasive argument



Rationale for the Study

It is essential to be able to justify the research you are undertaRing i r r@search
proposal.

Research approach can be divided into two, inductive and egories.

If you choose to find the answer to a specific researc ormulated at the

beginning, you would follow the inductive approa

If you choose to achieve a research objective(s hypotheses, your research

approach can be specified as deductive.

You should provide valid argumen

The research needs to contribuyte to i lon of a gap in the literature.

olve

The research can be conducted pecific problem.

Read more with: Research Methodology (2018a)



https://research-methodology.net/research-methodology/rationale-for-the-study/

Research Methods and Techniques

en
Ith groups

Primary research (field research) involves gathering new data
collected before. For example, surveys using questionnaires or in
of people in a focus group.

Secondary research (desk research) involves gatherin
been produced.

Exploratory research tackles new problems o ichiitle or no previous research has
been done. Exploratory research design do '
conclusive answers to the research quest; ely explores the research topic
with varying levels of depth.

ied to generate findings that are
decision-making. Conclusive studies

Conclusive research as the na
practically useful in reaching co
usually have specific uses.

Ions



Saunders Research Onion

Philosophies
ogy is concerned
ddressing the facts
yasking what the

ledge is.

Experiment

Mono method

Cross-sectional

Data
collection
and data
analysis

Axiology allows the
researcher to understand
and recognise the role
Time their values and opinion
horizons . .

play in the collection and
Techniquesana  @Nalysis of the research as
procedures opposed to eliminating or
trying to balance the
influence of it.

Longitudinal

Archival research

Read more with: Saunders et. al, (2009)




Primary Research

search for relevant
g the answers to questions
ollection of authentic data.

nd secondary research. Primary
ata, i.e. when data about a particular
esearch is known as primary one.

Research, an art of scientific investigation. It is a
information or facts on a particular topic. It ai
by applying scientific procedures. It is very h
There are two kinds of research, i.e. jsi
research is one that involves the g
subject is collected for the first ti




Definition of Primary Research

A type of research, wherein the research aims at acquiring!

ofiginal data by
plies ‘first and
foremost’ and when it is linked with research, it mea [ 3th exploration of
munication
with the people, who know about the subject.
It is a bit difficult to conduct primary resea
money, resources and some prior inform
getting needed information, th start from scratch. The research
can be performed through intefview aires, observations, etc.




Secondary Research

The following table presents the main differences between qualitative and quantitative research
methods:

trafy, Secondary

Characteristic Quantitative research Qualitative research
) a research method
Type of data Phenomena are described Phenomena are described in a
mumerically et olves the use of data,
ollected through primar
Analysis Descriptive and inferential Identification of major gnp Y

research. The main difference
between primary and secondary
research lies in the fact that
whether the research is conducted
previously or not.

statistics

Scope of inquiry Speatilif questions or
hypotheses

Primary advantage Large sample, statistical
validity, accurately reflects
population

Primary disadvantage Superficial understanding

participants’ thoughts and
feelings

Read more with: Research Methodology (2018b)



https://research-methodology.net/research-methods/

Definition of Secondary Research

i.e. the relevant information for the project.

The data assembled is primarily published igfne , magazines, pamphlets,
newspapers, journals, reports, en edia



Advantages and Disadvantages

Both primary and secondary research have their advantages and disz:

While primary data is need-specific and quality is also up to t
expensive and consumes more time.

Secondary research, on the other hand, is cheap, an
it is also possible that the data may be outdated our
requirements. So, before choosing any of these examine your
requirements, sources, costs, etc. to choose research type for your project.

of primary and secondary
for academic research, unless they
find other sources.

Tertiary research is an index or t
sources. Some tertiary sources
can also be used as secondary

€ Nno 0

, Or

Read more with: Surbhi, S. (2016)



https://keydifferences.com/difference-between-primary-and-secondary-research.html

Data Collection

Factual information is called quantitative data. Information
and views is called qualitative data.

t opinions

Accurate market research helps to reduce the risk of ch or improved

products.

Some businesses opt out of field research and on the know-how and
instincts of the entrepreneur to ‘guess’ cu uirements. They do this because
market research costs time and money. EXisti siffess can make use of direct
customer contact to help them j y cha shion and market trends.




Data Analysis

Qualitative and Quantitative data demand distingt
treatment quantitative data analysed statistically
gualitative data analysed thematically.

Statistical analysis-can be descriptive (to summari
(to draw conclusions that extend beyond the i

Thematic analysis- can include analysis
devises, and/or non verbal cues ud
and conversation analysis; sendiotics;
theory techniques.

t, discourse, narrative,
utics; and grounded

r




Research Approaches-Deductive and

Inductive Research

Deduction emphasises

Induction emphasise

® scientific principles

* moving from theory to data

® the need to explain causal relationships
between variables

¢ the collection of quantitative data

¢ the application of controls to ensure
validity of data

* the operationalisation of concepts t
ensure clarity of definition

® 3 highly structured approach

® researcher independence of
being researched

® the necessity to select samples of
sufficient size in order to generalise
conclusions

® gaining an understa e meanings

cture to permit changes
phasis as the research

atlon that the researcher is part of the
h process
less concern with the need to generalise




Reflective Practice
Donald Alan Schon (1930-1997) trained as a philosopher, butit w
concern with the development of reflective practice and lear e
within organizations and communities for which he is rem
Donald Schons interpretation of reflective practice dhd ashof reflection:

on

» Knowing in action- Unconscious actions ba t experience, tacit

knowledge.

» Reflection in action- Reflect whj r working on a particular

activity.

u

» Reflection on action- Reflect ba€k on affactivity or research.

Watch this short video: Meierdirk, C. (2017)




Stakeholders

5 Customers Who are they? (int

Employees

ested in the
ur intended
t to your research project)

ADEEH  resear

@
Contractors and suppliers %

munication method do they

? (report, online, presentation)
Read more examples with: United Utilities (



https://www.unitedutilities.com/corporate/responsibility/stakeholders/stakeholder-engagement/

Reflective Writing

The reflective cycle (Gibb g‘

Gibbs’ reflective cycle is recognised
globally. !t encourages you to think i Eoilion
systematically about the phases of an I it grose agai what were you
experience or activity.

This can be useful in making you think
through the phases of an experience or s
research activity. Bve cones 2000k the Sxpariencer”

\mw; /

What sense can you
make of the situation?
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